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● Identify characteristics and values of Millennial mothers
● Recognize Millennial mothers’ preferences towards online content 

related to birth experiences
● Compare the most popular social media platforms utilized by 

Millennials and explain the most effective business use of each 
platform

● Discuss the importance of digital content and its effect on business 
marketing strategies

● Discuss the importance of well-blended online marketing with 
traditional marketing strategies

● Select effective social media marketing methods that attract 
millennial-aged mothers

OBJECTIVES:
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TECHNOLOGY PREVALENCE

1
Why is online marketing 

so important?



4,000,000
U. S. births every year



Growing Use of the Internet

● Increased internet usage
○ 2000 - 52%
○ 2019 - 90%

● Higher among college graduates, 
young adults, and higher income 
households

● In 2019, shift → higher usage in 
women over men

● Shift in purpose from pure 
entertainment → now shopping, 
health and parenting advice, social 
community

(Pew Research Center, 2019)



Electronic Device Usage
CELLULAR 
PHONES

96% of U.S. adults own cell 
phones.
81% own smartphones. 

DESKTOP 
COMPUTERS

74% of U.S. adults own a desktop 
computer. 

TABLETS 52% of U.S. adults own a tablet. 

INTERNET 
USAGE

Internet usage highest among 
18-29 and 30-49 year olds. 

(Pew Research Center, 2019)



7 OF 10 
AMERICANS 
USE SOCIAL 

MEDIA

(Pew Research Center, 2019)



What is Social Media?
● Means of interactions among people in which they create, share, and/or exchange 

information and ideas in virtual communities and networks
● Began as websites → grown to smartphone apps
● Ways people use social media:

○ Users can “like” brand pages
○ Blog sites for opinions and topical information
○ Hosting and sharing videos
○ Sharing of photos
○ Users share “stories”
○ Sharing information in “groups”

● Social media is about conversations, community, connecting with the audience and building 
relationships. It is not just a broadcast channel or a sales and marketing tool.

● Authenticity, honesty and open dialogue are key.
● Social media not only allows you to hear what people say about you, but enables you to 

respond.
● Requires relevancy and engagement

(Tufts University, 2020)



(Pew Research Center, 2019)



TOP SOCIAL
NETWORKING SITES

73%
Of Americans use 

Facebook

69%
Of Americans use 

YouTube

37%
Of Americans use 

Instagram



(Pew Research Center, 2019)

Target audience predicts most 
appropriate platform

● 18-29 Year Olds
○ Substantially more 

YouTube than Facebook
● 30-49 Year Olds

○ Only slightly more 
YouTube than Facebook

● Blacks and Latinx
○ More YouTube than 

Facebook
● Whites

○ Almost equal Facebook 
and YouTube

● Suburban
○ YouTube preference

● Rural
○ Facebook preference



(Pew Research Center, 2019)



MILLENNIAL MOTHERS

2
Characteristics and 

Values



Who Are The Millennials?



MILLENNIAL PERSONA
PROFILE CHARACTERISTICS

● Make up ⅓ of the US population 
and workforce

● Accounted for 82% of 2016 births
● Waiting longer to become parents
● 52% believe becoming a parent is 

one of their most important 
lifetime goals

● Millennial mothers more likely 
than Gen X or Baby Boomer 
mothers to think motherhood is 
rewarding (58%) and enjoyable 
(52%)

● More technologically savvy than 
predecessors
○ Grew up during invention of 

the internet
● Highly connected with other mothers 

via social media 
● Influencers
● Share opinions on products and 

services
● Highly connected to online reviews
● “Health CEO” of the home
● Increased single motherhood and 

primary financial contributor 

(Pew Research Center, 2018; Weber Shandick, 2012)



WORK-LIFE 
BALANCE

● Live busy lives
● Willing to pay for assistance
● More than ⅓ “trying to 

balance my life”
● High value on convenience

● Desire to align themselves 
with a company that holds 
similar values

● Relatability and culture of 
connection

● Diversity and inclusion (race, 
gender, etc.)

● Sense of belonging

STRONG 
VALUES

 Millennial Values

(Pew Research Center, 2018; Weber Shandick, 2012)



HEALTH-SEEKING BEHAVIOR

HEALTH AWARENESS
● Increased health awareness than previous generations
● Most likely generation to rely on medical information 

websites (53%)
● Over ⅓ have health/wellness apps on smartphones
● More experience with telemedicine than other age 

groups
● Searching online resources for health advice and 

birthing options
○ Values the accessibility; doubts the credibility
○ Most apt to believe health info found online or 

social media cited by a health professional
● Birth experiences and patient care matter

(Weber Shandick, 2013)



Do Millennials Trust Birth 
Workers?

55% Millennials vs. 
31% Silent Gen

Most likely generation to 
believe that online 

health-related information is 
as reliable as information 

from medical professionals

38% Millennials vs. 
11% Silent Gen

 Most likely generation 
to say they trust their 

peers more than 
medical professionals

69% Millennials vs. 
94% Silent Gen
Least likely generation 

to say they “always 
listen to their doctor(s)”

(Weber Shandick, 2013)



SOCIAL MEDIA PLAN

3
How to Plan Your Posts





PLATFORMS TO USE

FACEBOOK INSTAGRAM
Facebook business profile

Create groups

Recent posts

YOUTUBE
YouTube Channel

Variety of topical videos

Less words, more graphics

Hashtag optimization



https://blog.hootsuite.com/social-media-templates/



ADOPT A SOCIAL MEDIA 
CALENDAR

MON TUE WED THU FRI
01 02 03 04 05

08 09 10 11 12

15 16 17 18 19

22 23 24 25 26

29 30 31



http://www.chloesocial.com/2015/04/april-calendar/



https://smallbiztrends.com/social-media-calendar-template-business



Who, What, Where, When, Why, How?

What/
Why

When

When

How



Social Media Posts
● Structure will differ by platform

○ Facebook - longer posts ok
○ Instagram - emphasis on pictures; shorter posts perform better

● Hashtags 
○ Use most relevant with greatest following
○ Only 3-4 per post

● Target Millennial values
● Organic reach vs. inorganic reach
● Engage, engage, engage

○ Ex: Replying to comments
○ Want to know brand is approachable
○ Want to know with whom they are interacting

● Algorithms
● Paid ads

○ Hone in on target audience



“Fun Platforms”



Current “Challenges”



“In My Feelings” Challenge



Digital Forums
● Forums are VERY popular with 

Millennial parents
○ Facebook groups
○ Quora
○ Reddit

● Blogs/Vlogs
○ Content is king
○ Search engine optimization (SEO)

● Email campaigns
○ Mailchimp (Free)

● Videos/Photography
○ Canva



MARKETING 
IMPLICATIONS

4
How to Apply Your Social 

Media Strategy



Birthwork Businesses 
Must Have an Online 

Presence
● Speaks to business legitimacy 
● Mobile version friendly website

○ Wordpress
○ Squarespace
○ Wix

● Clear layout, good use of color, 
personalization

● Avoid too much text, pop-ads, and 
corporate appearance

● Possibly consider app

(Zimmerle, 2018)



Website Etiquette

● Your website is your personal business card
○ Design content for discovery

● Easily navigable, succinct clear language 
○ Navigation bar
○ Working, click-friendly links

● Clear layout, pleasing to the eye
● Prove online credibility and authority from the outset
● Avoid free websites if possible -- many come with advertisements
● Appropriate domain name -- improve SEO
● Password protected discussion group vs. public discussion group
● Sign up for newsletter
● Social media handles and reels



Social Media Do’s and Don’ts

● Facebook page should not be main 
website

● DO have the same contact 
information

● DO NOT stop posting
● DO promote your business
● DO optimize “stories”
● DO customize approaches



● Less is more
○ Make lengthy posts blog posts → SEO
○ Less focus on words
○ More focus on strong photos

● DO use authentic photos over stock photos
● DO engage with your audience (these are 

your brand supporters)
● DO NOT be afraid to get personal

○ Builds Millennial 

Social Media Tips Continued . . . 



● Avoid putting all Millennial mothers 
into one large marketing segment

● Millennial Moms are diverse
● Focus on the mother-child 

relationship 
○ Universal approach

● Target independent Millennial Moms 
identity

Market 
Accurately and 

Strategically 



Likely to be 
full-time caretakers

Carefully Walk the Line

Equally likely to be 
full-time employees

Risk of disassociating 
with brand



Focus on Healthy Lifestyle
● Appeal to Millennial health 

consciousness
● Sample topics:

○ Healthy foods in pregnancy
○ Exercise in pregnancy
○ Stress relief
○ Balancing multiple family members
○ Postpartum weight loss
○ Preconception health tips



● Belief that some visits 
could be done easier 
online

● Traditional appointments 
only when 
labs/testing/US required

CONSIDER 
TELEHEALTH 
BEYOND COVID 

(McCarthy et. al, 2020)



Questions?



CREDITS: This presentation template was created by 
Slidesgo, including icons by Flaticon, and infographics 

& images by Freepik. 

THANKS!
Do you have any questions?

Shaughanassee Vines, DNP, CNM
shaughanassee.vines@frontier.edu

info@coceauxhealth.com
coceauxhealth.com

Please keep this slide for attribution.

http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr
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